
November Webinar




Your Vende Social Team
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Christy	Warwick	
•  Social	Media	

Concierge	

Ray	Larson	
•  Social	Media	

Coach	

Mar8n	Wind	
•  Account	Director	





Director	of	client	services	and	winning	for	Vende	Social	
•  19	years	of	internet	marke8ng	for	my	own	businesses	

Educa6on:	
	

• MS,	Internet	Marke8ng,	Full	Sail	University	
	

• MBA,	University	of	Miami	

• MA,	Military	History,	Norwich	University	

• BBA,	University	of	Miami	

• Master’s	Cer8fica8on,	Internet	Marke8ng,	University	of	San	
Francisco	

WHO	AM	I?	

Connect	with	me	please!	
linkedin.com/in/raymlarson 

 

@raymlarson 

 

rlarson@vendesocial.com 

 



TRAINING	
•  Monthly	Webinar	
•  One-on-One	Coaching	
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Ray	Larson	
Your	Social	
Media	Coach	



AGENDA	
1.  Program	update	
2.  November	Content	
3.  November	Promo	
4.  Training:		

•  Facebook	Ads	and	
op8mizing	the	sales	
funnel	



TIMELINE

May	
ü  Develop	Strategy	
ü  Start	building	microsite	
ü  Start	development	of	the	smart	phone	app	
ü  Recruit	Pilot	Program	par8cipants	
June		
ü  Ini8al	Training	
ü  Set	up	social	media	presence		
ü  Launch	microsite	and	landing	pages	
ü  Deploy	web-interface	for	connec8ng	social	accounts	
ü  Develop	ini8al	content	for	social	posts	and	blog	
ü  Customer	surveys	



TIMELINE


July	-	August	
ü  Start	publishing	social	content	within	Distributor’s	social	

presence.	
ü  Monthly	web	conference		
ü  Track	results	
ü  Get	feed	back	from	Pilot	Distributors	
ü  Make	adjustments	
November	
ü  Launch	GA	offering	at	The	Exchange	event	
ü  Launch	smart	phone	App	



PILOT PROGRAM RESULTS

Goals:

•  Produce social media content that connects and engages with 

Safeguard customers and prospects

•  Grow awareness of products and services

•  Make it simple and easy for the Consultant

•  Make it cost effective 

•  Drive traffic and produce leads


 



NOVEMBER	PROMO	
1.  Power	of	Print	Guide	

•  Facebook	Ads	
•  Offer	Page	
•  Corp.	will	send	the	book	
•  You	will	follow	up	



WEEKLY	POSTING	PLAN	
1.  Original	blog	ar8cle	from	Content	Strategy	
2.  Archived	blog	ar8cle	from	blog	
3.  Curated	ar8cle	or	video	(summarized	in	blog)	

•  Safeguard	resources/videos	
•  From	around	the	web	(Deluxe,	Inc.,	Mashable,	YouTube,	

etc.)	

4.  Featured	product/service	
5.  Flex	post	(examples):	

•  Inspira8onal	Quote	
•  Recognize	a	holiday	
•  Timely	event		



TO	GET	THE	MOST	OUT	OF	THE	PROGRAM	

Best: We Post + You Engage + You post 



Better: We Post + You Engage



Good: We Post and you do nothing	



NOVEMBER	OVERVIEW	
Post	Breakdown(90	posts)	
1.  30	Facebook	Posts	
2.  30	Tweets	
3.  30	LinkedIn	Updates	
4.  4	Blog	Posts	



WHY WE BREAK DOWN THE FUNNEL….


Awareness:	Make	your	territory	aware	of	your	businesss;	
crea8ng	future	buyers	
	
	
Evalua6on:	Have	a	desire/interest	for	your	service	and	
products	considering	Safeguard	amongst	compe8tors	
	
	
Purchase:	Need	your	services	immediately;	now	buyer	



HOW DOES IT WORK?




THE CHALLENGE


Social Media has changed 
the world.

•  #1 online activity

•  3X more than email

•  50% of the population is under 30

•  Buyer behavior will never be the same.




Now Buyer: Has a 
need, budget, and 
compelling event


 

FUTURE BUYERS ARE BETTER!




Future Buyer:

•  Has a dream, vision, or 

desire

•  Living with a problem

•  In research mode


 

FUTURE BUYERS ARE BETTER!




FUTURE BUYERS ARE BETTER!


Source:	The	Digital	Evolu8on	in	B2B	Marke8ng	



HOW THIS ALL WORKS – 4 KEY STAGES


FUTURE	BUYER	
• GOAL:	LEAD	WITH	
VALUE	

INTERESTED	
SUSPECT	
• GOAL:	EDUCATE	AND	
INFORM	

CONSIDERATION	
• GOAL:		OPT-IN	WITH	
FAIR	EXCHANGE	OF	
VALUE	

DECISION	
• GOAL:	MAKE	THE	SALE	
IN	THE	REAL	WORLD	

MOST	PEOPLE	FAIL	
BECAUSE	THEY	START	

HERE.	

CONTENT	IS	HOW	TO	ACHIEVE	THIS		



HOW THIS ALL WORKS


• Blogs	
• Videos	
• Curated	

Content	(90%)	

• Post	
• Ad	
• Landing	Page	

Offer	
(10%)	

• Features	&	Benefits	
• Form	
• Opt-in	

Convert	
(Your	Site)	

FUTURE	BUYER	
GOAL:	LEAD	WITH	VALUE	

		

INTEREST	
GOAL:	EDUCATE	AND	INFORM	

		

CONSIDERATION	
GOAL:	FAIR	EXCHANGE	OF	
VALUE	(OPT-IN)	

		

STAGE	

DECISION	
YOU	CLOSE	THE	DEAL	IN	THE	
REAL	WORLD	



 



TACTICAL WHEEL – 2 KEY AREAS WHERE FACEBOOK ADS 
ARE CRITICAL 



BROADCASTING – BOOSTING POSTS


You can’t broadcast and expect 
customers to come to you; you 
have to boost it, too.

THIS	IS	WHY	WE	SPEND	$120/MO/
DISTRIBUTOR	IN	FACEBOOK.	



BROADCASTING


A	moment	of	silence	
please	for	the	death	of	
the	“free”	audience.	



FACEBOOK ADS


So	what’s	a	business	owner	or	digital	marketer	to	do?	

Pay	to	play!	



POWER OF FACEBOOK ADS


• Blogs	
• Videos	
• Curated	Content	(90%)	

• Post	
• Ad	
• Landing	Page	

Offer	
(10%)	

• Features	&	Benefits	
• Form	
• Opt-in	

Convert	
(Your	Site)	

USE	FACEBOOK	
ADS	HERE	TO	

BUILD	
AWARENESS	WITH	
FUTURE	BUYERS	



 



TACTICAL WHEEL – 2 KEY AREAS WHERE FACEBOOK ADS 
ARE CRITICAL 



1.  Host events and promote them in 
social. 


2.  Monthly offers and promotions.

3.  Audit your online/social presence and 

make sure your contact info is easy to 
find


4.  Leverage Facebook Ads to get the 
word out.


Pro	Tip:	Make	videos	of	your	event	
content	and	post	on	YouTube	to	
share	with	folks	who	couldn’t	

amend.	
	
	

CONVERT




POWER OF FACEBOOK ADS


• Blogs	
• Videos	
• Curated	Content	(90%)	

• Post	
• Ad	
• Landing	Page	

Offer	
(10%)	

• Features	&	Benefits	
• Form	
• Opt-in	

Convert	
(Your	Site)	

USE	FACEBOOK	ADS	
HERE	TO	BUILD	

AWARENESS	WITH	
FUTURE	BUYERS	

USE	FACEBOOK	ADS	
HERE	GENERATE	
LEADS	WITH	

SUSPECTS	AND	
PROSPECTS	



POWER OF FACEBOOK ADS




 Boosting Offer Posts Is Key 



 Call-To-Action Goes to Lead Form 



HOW THIS ALL WORKS


• Blogs	
• Videos	
• Curated	

Content	(90%)	

• Post	
• Ad	
• Landing	Page	

Offer	
(10%)	

• Features	&	Benefits	
• Form	
• Opt-in	

Convert	
(Your	Site)	

FUTURE	BUYER	
GOAL:	LEAD	WITH	VALUE	

		

INTEREST	
GOAL:	EDUCATE	AND	INFORM	

		

CONSIDERATION	
GOAL:	FAIR	EXCHANGE	OF	
VALUE	(OPT-IN)	

		

STAGE	

DECISION	
YOU	CLOSE	THE	DEAL	IN	THE	
REAL	WORLD	



THE APP IS HERE!

 
Download GoSafeguard from App Store 

 
You’ll Be Prompted to Connect Your Accounts 

 
All Done!  



YOU ARE IN TOTAL CONTROL!

 Posts Show Up Like a Text 

 View Entire Post Right In Your Phone 

 
Edit, Deny, or Send   



YOU ARE IN TOTAL CONTROL!



WHERE TO FIND A PLAYBACK & LINK TO RESOURCES

	



NEXT STEPS

1.  Plan	on	amending	next	month’s	webinar	

•  Monday	11/25	@	2PM	CT	
2.  Schedule	a	coaching	call	with	Ray.	
3.  Upload	your	contacts	into	LinkedIn	and	Facebook!	
4.  Remember	to	accomplish	your	LinkedIn	chores	
5.  As	always,	let	us	know	how	we	can	help	you	grow	your	

business	
	





THANK YOU
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Christy	Warwick	
cwyam@vendesocial.com	

Ray	Larson	
rlarson@vendesocial.com	

Mar8n	Wind	
mwind@vendesocial.com	


